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ABSTRACT 
 

 The purpose of this study is to investigate how individuals' metacognitions impact their 
entrepreneurial orientations and performances. Based on the two metacognition dimensions 
(metacognitive awareness, metacognitive skill), the three entrepreneurial orientation dimensions 
(innovativeness, risk taking, and proactiveness) and the three entrepreneurial tasks (growth in 
sales, return on sales, customer satisfaction), this study develops the research model and the eight 
hypotheses to explore the relationship among metacognition, EO and entrepreneurial task. This 
study will have several meaningful contributions to entrepreneurial research field as well as to 
strategic research field. First, regarding entrepreneurial metacognition, only a few empirical 
studies have been conducted thus far. Second, there are also rare empirical research works which 
examine the relationship between entrepreneurial metacognitions and their orientations. Even 
more, there is no existent empirical research work that investigates how entrepreneurial 
metacognition impacts the entrepreneurial performances. Therefore, this research can help 
entrepreneurs as well as entrepreneurial firms, more systematically to understand how their 
metacognitive aspects influence their entrepreneurial tasks. 
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INTRODUCTION 
 
 This study aims at exploring how individuals' metacognitions influence their 
entrepreneurial orientations and performances. In particular, this study intends to examine the 
following research questions: 
(1) Are the metacognitions of individuals related to the entrepreneurial orientations? 
(2) How do the metacognitive knowledge and skills influence the entrepreneurial  orientations? 
(3) How do the metacognitive knowledge and skills impact the entrepreneurial tasks? 
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THEORETICAL BACKGROUNDS 
 
 Metacognition. Michael & Dean (2010) assert that foundations of an entrepreneurial 
mindset are metacognitive in nature, and entrepreneurs formulate and inform "higher-order" 
cognitive strategies in the pursuit of entrepreneurial purposes. In general, metacognition can be 
described as the awareness and understanding of one's own cognitive processes. Specifically, 
metacognition can be defined by the following five dimensions: metacognitive knowledge, 
metacognitive experience, metacognitive control, goal orientation, and monitoring (Flavell, 1979, 
1987; Griffin & Ross, 1991; Nelson, 1996; Michael & Dean, 2009).  
 
 Entrepreneurial Orientation. EO is significantly important not only for the survival and 
growth of firms but also for the economic prosperity of nations (Morris, 1998). Lumpkin & Dess 
(1996) define entrepreneurial orientations (EO) as the practices processes, and decision-making 
activities that lead to new entry. In other words, EO is different from entrepreneurship itself. 
Although entrepreneurship simply refers to new entry, a firm’s EO refers to the entrepreneurial 
process, namely how entrepreneurship is undertaken—the methods, practices, and decision-
making styles used to act entrepreneurially (Sang & Suzanne, 2000). Miller (1983) adopted three 
dimensions of EO, "innovativeness," "risk taking," and "proactiveness" in order to characterize 
entrepreneurship. Later, Lumpkin & Dess (1996) suggested two more dimensions of EO, 
"autonomy," and "competitive aggressiveness." 
 

 
RESEARCH MODEL AND HYPOTHESES 

 
 According to the similarity, this study classifies five metacognition dimensions into two 
categories: metacognitive awareness (metacognitive knowledge and metacognitive experience) 
and metacognitive skills (metacognitive control, goal orientation, and monitoring). Also, this 
study embraces the Miller's three EO dimensions (innovativeness, risk taking, and proactiveness) 
and builds up the following hypotheses to investigate the relationship among metacognition, EO 
and entrepreneurial task: 
 

Hypothesis 1a.  The metacognitive awareness is positively related to the entrepreneurial 
innovativeness orientation.  
Hypothesis 1b.  The metacognitive awareness is positively related to the entrepreneurial 
risk taking orientation. 
Hypothesis 1c.  The metacognitive awareness is positively related to the entrepreneurial 
proactiveness orientation. 
Hypothesis 2a.  The metacognitive skill positively influences to the entrepreneurial 
innovativeness orientation. 
Hypothesis 2b.  The metacognitive skill positively influences to the entrepreneurial risk 
taking orientation. 
Hypothesis 2c.  The metacognitive skill positively influences to the entrepreneurial 
proactiveness orientation. 
Hypothesis 3a. The metacognitive awareness positively impacts the entrepreneurial tasks. 
Hypothesis 3b. The metacognitive skill positively impacts the entrepreneurial tasks. 
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the types of firms will be generated. The assumptions of multivariate analysis will be tested. 
Moreover, reliability and validity tests will be conducted. The research model will be tested by a 
linear structural relations analysis (LISREL) (Kerlinger, 1986; Bobko, 1991; Joreskog & 
Sorborm, 1993). 
 
 

CONCLUSION 
  
 I expect this research will have several meaningful contributions to entrepreneurial 
research field as well as to strategic research field. First, regarding entrepreneurial metacognition, 
only a few empirical studies have been conducted so far. Second, there are also rare empirical 
research works which examine the relationship between entrepreneurial metacognitions and their 
orientations. Even more, there is no existent empirical research work that investigates how 
entrepreneurial metacognition impacts the entrepreneurial performances. Therefore, this research 
can help entrepreneurs as well as entrepreneurial firms, more systematically to understand how 
their metacognitive aspects influence their entrepreneurial tasks. 
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