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ABSTRACT 

This study examines the relative importance of environmental awareness factors and 
vehicle-related factors in a consumer decision-making model. Environmental awareness factors 
were contextualized from the literature and framed as general environmental awareness based on 
the Theory of Planned Behavior. Multiple regression and PLS-SEM allowed testing the proposed 
model and associated hypotheses. The results show environmental awareness contributes more 
than self-image in the decision-making process but less than perceived quality. The findings of 
this study have practical implications for car manufacturers, the context of this study.  
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